Golfingmyway.com into the Future

UO students bring golf experience online and into the 21st century
By Staci Stringer


As many avid golfers make the turn, they contemplate that 19th hole— should they keep playing, or call it a day? Many families of golfers know it’s hard to get those headstrong players off the course and back home. Luckily, an upcoming social networking site for golfers makes it possible to bring the course to their home. GolfingMyWay.com is the first all-inclusive site for golfers, which continues a golfers experience beyond the course and onto the web.


GolfingMyWay.com is the brainchild of John Robinson, who conceived this idea while participating in a student exchange program in Vermont during the winter of 2005. “I’ve always been told to work in the field you’re most passionate about, and for me, that’s golf,” says Robinson. Soon after, he phoned two friends he met in the residence halls at the University of Oregon (UO), Jake Horton, and Scott Rasmussen, who were instantly hooked on the idea. 


Prior to Robinson’s call, Rasmussen had been creating an online social utility for concert calendars, just as Myspace.com was becoming a powerhouse in the social media sphere and trumped his venture. The three 21-year-old UO business majors actively participate in the social networking phenomenon and realize social media opens the door to multiple possibilities. Now, Horton, Rasmussen, and Robinson co-founders and owners of GolfingMyWay.com are turning their idea into a reality. 

“As a young golfer, there is no site that enables a young demographic of golfers to connect,” says Rasmussen. In May 2006, ComScore Media Matrix released a study on the number of visitors to social media networks such as Facebook.com and Myspace.com. For example in August 2007, Myspace.com reached over 100 million active accounts, while Facebook.com has over 150,000 new members signing up daily. Horton, Rasmussen and Robinson recognize hat even as the metropolises of MySpace and Facebook surge with new residents, users and advertisers are looking for niche social networks where they can connect on very specific interests. “There is incredible potential in the social networking market,” says Horton. “With the size of the golfing industry, we see endless possibilities in combining the two [golf and social networks].”


After a year of brainstorming sessions, conducting research and looking at other social networking sites, these three young men were ready to begin. With the help of the University of Oregon’s Lundquist Center for Entrepreneurship's (LCE) Dick Sloan, the GolfingMyWay.com team developed a business plan to present to future investors and business partners. Currently, they are participating in the LCE’s Entrepreneur Internship program, which walks UO students through the process of launching a lucrative venture.
GolfingMyWay.com brings a feeling of community to an individual sport. Users have the ability to discuss favorite courses, players, books, movies and video games. Also, they can compare clubs, share stories and tips all within one venue. This site helps to jumpstart a community conversation about a sport so many live, breath and dream about on a daily basis. “The site will draw in younger players first,” says Robinson. “But it doesn’t alienate older users, it brings everyone together to enjoy the game of golf.”

This site provides features, which resemble those of Myspace.com and Facebook.com such as personal profiles, messaging and calendars. But there are features that are unique to GolfingMyWay.com. The “In the Bag” feature allows users to highlight and rank their clubs, and leave comments. These features make it easy for users who are in the market for new clubs to have the ability to research before they purchase. Another feature is “Pro Notes,” which enables users to stay connected with their pros and continue a conversation about tips they should continue to work at between lessons. This feature coincides with the “My Swing” feature, where users can upload a video of their swing and GolfingMyWay.com will outsource the video to have a professional critique the users swing. This site bridges the gap between players and the course. 


GolfingMyWay.com’s features such as In the Bag, Pros Notes, and My Swing will provide the technology to bring golf into a 2.0 world. The team is looking into patenting software, which will allow golfers to upload their score via mobile device while on the course. This device will reduce the use of paper scorecards by automatically uploading scores online to save golfers time, while also providing the ability to record a variety of stats for players to analyze where they need to work on their game.  Also, the site hopes to have the ability to allow its users to schedule tee times at their favorite courses.  

Though these young innovative co-founders and owners of GolfingMyWay.com appear to be on the fast track to stardom, the team is facing roadblocks because of their age. 

Through the entrepreneurs’ determination, commitment and integrity, they are proving to investors that they are serious about this venture. On June 6, 2007 GolfingMyWay.com became incorporated and early last spring became represented by law firm Cooley Godward Kronish, which represents several high profile technology companies such as Yahoo!, Ebay, BlueTooth, and AT&T. 

With 42 million golfers nation-wide GolfingMyWay.com hopes to have eight to ten million users within the first five years of launching. The sites revenue will derive from course fees and advertising. 

“Investors have a hard time investing in an idea, rather than a product,” says Rasmussen. “But the great thing about GolfingMyWay.com is investors have the ability to actually connect with their investment by participating on the site.” 

GolfingMyWay.com has also established a Board of Directors with the guidance of advisor Dick Sloan from LCE and an investor and UO alum, Rick McCloskey. The Board includes LPGA golfer and champion Kate Golden. “This Web site is innovative, creative and just what this sport needs to reach out to younger golfers, as well as keep the older golfers on their toes,” says Golden. Through the help of McCloskey, Golden and Sloan this trio is networking with key figures, and continuing to develop, create and produce a product that will change the way many view golf. 

“This has been an experience we couldn’t pass up,” says Horton. “We have what many executives wish they could have more of — time,” adds Robinson. “With the university’s advisors, programs, and resources at our fingertips there couldn’t be a better time than now to start a business,” says Rasmussen. 

Potential investors have criticized that these three students aren’t devoting a sufficient amount of time for a start-up venture such as GolfingMyWay.com. While juggling a class load, homework and GolfingMyWay.com the best way to describe these entrepreneurs is driven. 

With the Web site construction finished in mid-January, these young men are finally seeing their dream in front of their eyes. “It’s crazy to see where we were just last year, and compare it to where we are today — it feels like years have past,” says Rasmussen.

GolfingMyWay.com is testing BETA application of the site. The three owners will also continue to seek investors as they eagerly await for the site’s launch, anticipated by the 2008 golf season. “We hope to change the way golfers not only play the game of golf, but how they communicate with one another and turn a individual sport into a group experience,” says Robinson. 

For more information about GolfingMyWay.com and how to invest contact info@GolfingMyWay.com.
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